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Media relations

This part of the module provides an introduction to dealing with the news
media and dealing with media interviews. As such, this part can serve as a
guide, or springboard, for agencies interested in formulating or updating
their media relations policies and guidelines. You are encouraged to read
this part critically, recalling that the news media is not a monolithic actor,
and understanding that each agency’s needs are different and require
different approaches. For those readers desiring a more sophisticated and
comprehensive treatment of this topic, you are referred to the list of selected
readings at the end of this part.

Chapter 8, “Dealing with the Media”, provides general guidelines for
establishing a credible and pro-active media relations strategy and for
developing agency policy. Chapter 9, “Guidelines for Media Interviews”,
provides the reader general and specific interviewing tips and reminders
which will help them prepare successfully for an actual interview with the
news media.

This part draws directly and in part from ideas and information found in one
of the following five sources.

1. The News Media, Civil War & Humanitarian Action by Larry Minear,
Colin Scott, and Thomas G. Weiss. Lynne Rienner Publishers. Boulder,
London. 1996.

2. CARE Media Relations Handbook: Getting CARE s Message Across.
CARE USA Public Relations Staff, October 1994.

3. “Public Information”, training module of the UNHCR Training Service,
Geneva. 1989.

4. “General Media Relations Guidelines”, UNHCR/EMTP Training
Module, April 10, 1995.

5. “Dealing with the Media”, WFP Emergency Operations Training Notes.

In synthesizing these sources, Part 3 does not necessarily express the
viewpoint of any single resource, individual, or organization.
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E B Chapter 8
Dealing with the media

After studying this chapter, you will be able to:

m  Understand the importance of establishing
credibility with the news media.

m [dentify essential strategies for
establishing your credibility.

m  Understand the importance of developing
pro-active media relations.

m [dentify five pro-active media

m  Distinguish between the nature and purpose of
a press conference, press release, and editorial.

m  Understand the importance of establishing
internal agency policies and guidelines.

| m Describe policy checklist items which should

appear on internal media policies.

Establishing credibility with the news media

Good media relations are rooted in trust. Journalists need immediate and
unimpeded access to sources of information and must be able to rely on the
veracity of their sources. Like reputation, credibility is a fragile object. Once
credibility is lost, it is not easily regained. Those who try to manipulate the
media, for example, by exaggerating refugee numbers and suffering, over-
stating agency accomplishments, or suppressing important facts, may gain
positive coverage in the short-term but will lose out in the long-term. An
individual’s credibility can be enhanced or undermined by their agency’s
credibility, and vice versa thus, the importance of clear and consistent
agency procedures.

Q. How might you establish credibility with the news media?
Compare your responses with those that follow.

A.

Z.



Be honest

Respond honesstly and accurately. Tension can arise in trying to
accommodate the media when you are not in a position to supply credible
information, or you need more time to prepare it. Inadvertent provisional,
inaccurate or misleading information can undermine credibility. If you are
in one of these situations, find the appropriate person with whom the
reporter should speak, or request that the reporter give you more time to
prepare an accurate response. Also, remember that honesty does not mean
that you have to tell everything that you know. There are many times when
you must be discreet about what you say to the media.

Be prompt, available and helpful

Provide reporters with prompt answers to their queries. If they call and you
are not in, try to return their call as soon as possible. Whenever feasible,
facilitate the media’s access to useful and accurate information. At a
practical level, this may mean helping them gain privileged access to conflict
zones and interviews with major players in the emergency or conflict. Make
yourself or a designated representative available at all times for media
follow-up questions, additional information, or to provide photographs,
interviews, or other materials.

Provide factual and concrete information

Provide accurate facts and figures about the emergency and your operations.
Journalists want factual information on the number of refugees/returnees,
methods of transport, dates of displacement and return, country and place of
origin, names of other agencies in the operation, major humanitarian
assistance needs, sources of funding, appeal figures, as well as human
interest stories for domestic audiences. In a general sense, talk about your
work in concrete terms.

Understand media priorities and interests

Effective media relations depend on understanding the priorities, interests
and needs of the various news media sources. (To review this information,
refer back to Part 1, Chapter 4.)

Your story, or your side of it, will appear in the media in direct propor-
tion to the interest that it holds for viewers and readers, as judged by the
editors and news directors who make such decisions. Avoid complaining
about the way your story was handled and getting into fruitless disputes
withi individual journalists. Responses to unfavorable or inaccurate media
coverage should only be made by agency directors, or their spokesperson.

Be open and transparent

Journalists also want to know about the problems you face and what you are
doing to overcome these difficulties. never ask for a story to be suppressed
—attempts at censorship always backfire. Agencies should not try to hide
problems or mistakes. In fact, it is almost always best to talk about problems
before the media find out about them on their own —they usually do.
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Chapter 8:
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Developing pro-active media relations

One aspect of media relations involves knowing what to say to journalists
and reporters who take the initiative to seek you out. But media relations
should not stop here. Knowing how to interview, conduct press conferences,
or write press releases does not guarantee that the news media will give you
a forum. To increase the chances that your messages will be heard requires
that your agency become pro-active. To achieve maximum effect with the
media will require that your agency nurture media contacts, diversify its
media contacts, understand various news mediums for getting your message
across and join with other agencies when there are common interests.

Nurture constructive media contacts

Humanitarian agencies should spend considerable resources nurturing
constructive working relationships with the news media. Nurtured over
time, these contacts give greater confidence to media professionals,
encouraging them to proceed with important stories for which full collabor-
ation is time-consuming or impossible. Personal contacts are equally impor-
tant with gatekeepers in the system, such as editors and owners. having
trusted contacts in the media world is essential for agencies intent on alerting
the public and policymakers to impending humanitarian crises, exposing
human rights abuses or advocating serious policy changes. When you have
nurtured your media contacts, they are much more likely to listen when you
have a story to tell. There are many ways of telling your story. Provided you
tell it in a lively and interesting way, it will have a good chance of getting
into the news.

Diversify media contacts

By virtue of their personal motivations, some journalists may be easier to
engage in the humanitarian sphere than others. There should be no
presumption, however, that the news media are involved for any reason other
than to produce objective reporting. Since headline news necessarily remains
an ever-changing forum, agencies should make greater use of documentary
and commentary news to stimulate more thoughtful policy debate about
complex emergencies in which humanitarian organizations have a strong
interest.

There is fierce competition for headline news; agencies should not
overlook opinion page columnists, feature writers, and documentary film-
makers who often have the luxury to consider subjects beyond the main
news. A good concerted media strategy, whether of an individual organi-
zation or a coalition of aid groups, will allow for differentiated approaches
depending on the objectives being advanced.

Use various news mediums

There are many ways of relaying your message to the news media. In
addition to interviews, your agency may issue a press release, hold a press
conference, develop a documentary film, or write and submit an editorial.
Understanding the distinctions and uses of each will help you identify when
to use each medium.
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Press conference

Agencies hold press conferences to publicly announce significant
and newsworthy initiatives, changes in policy or official
statements regarding controversial issues to a variety of news
media outlets. The basic rule for press conferences is to have
something significant to announce and somebody significant to
announce it. Nothing else works. If overused, or inappropriately
used, people will stop attending them and your credibility with the
news media will be damaged. Little irks reporters more than a badly

timed, ill-considered press conference of limited news value. When in doubt
issue a press release (see next section).

The ideal press conference lasts no more than 30 minutes and consists of a
brief (five-minute) introduction and prepared opening statement, followed
by questions and answers from the audience (usually journalists and tele-
vision reporters). Many of the general guidelines for interviewing discussed
in Chapter 9 should be followed by those holding the press conference. A
press release should be distributed to all at the beginning of the meeting.

Press releases

A press release is a brief written statement, under a page long, which
announces a significant agency policy, initiative or real-life story. Press
releases should be written in a newspaper format and convey the basic who,
what, when, where, how and why of your story. A carefully crafted, well-
written and well-timed press release gives reporters a ready-made story, or
something they can quickly edit, cut or rewrite, according to their needs and
time constraints. Like the press conference, you should only issue press
releases when you have something newsworthy to say, either something so
immediate that you cannot wait for a press conference to be called or organ-
ized or, as in the majority of cases, the matter is not of major importance and
does not warrant a formal announcement with questions from print, radio
and television reporters. Do not bombard journalists with press releases: the

more you send, the less impact they will have. Call the journalists after you
have sent it to ensure that they received it.

T/15
Press Release 9
May 1997
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Editorials

Editorial writers differ from news reporters in that their writing reflects more
idealism, advocacy and personal opinion. Every day they must find an issue
or topic to announce, denounce, expose, praise, analyze and comment on.
Their purpose is to further the debate, influence public opinion and shape
public policy on issues of concern to them. Good editorial writers, however,
will want to learn all sides of an issue prior to establishing their own opinion.
For these reasons, you may be able to assist them while they help publicize
your cause or perspective.

You can help them by suggesting coverage and offering information on
an issue, story or cause which is timely, controversial, and in the public
interest. You can pique their interest by first sending them a brief description
and agency perspective on the issue, followed by a phone call to answer
questions. You may also suggest a visit with them at their office. Keep this
visit brief and informal. In this meeting, quickly describe your organization,
why this issue warrants an editorial, and what measures or changes your
agency is proposing. During this meeting, you should provide them with a
press release, information packet, fact sheet or newsletter related to the issue.
This will facilitate their task by providing them with ready references for
their story. If the editorial is printed, you should follow-up with a note or call
of appreciation.

News documentaries

Documentary news, which enjoys a longer shelf life than headline news, may
offer more detailed background and analysis of an issue, demonstrating the
investigative or analytical skills of a particular news outlet or reporter. This
kind of coverage is typically found in specialist broadcast features and on
inside pages of newspapers and journals. Some newspapers have little space
for documentary news and, in their allocation of what they have, give
preference to local or national over international topics. Documentary news
can stimulate more thoughtful policy debate about complex emergencies,
and provide a more complete image of a developing country and the
challenges it faces.

Larger humanitarian agencies already
have begun to pay for the independent
production of news or documentary
footage to provide broadcasters with a
news package. Television networks,
although rightly wary of their loss of
control over reporting and editing
functions, may still utilize prepackaged
material if news holes appear and their

own products are not available on time.

Partnerships with reliable independent

production companies decrease the

potential bias and increase the quality of
the product and the chances of broadcast
or telecast. Given the substantial cost of
documentary coverage, however, these
undertakings are more feasible for
coalitions of organizations than for
individual agencies.



Coordinating with other agencies

At the operational level, interagency coordination is essential and difficult. In
Part 1 Chapter 3, we learned that humanitarian organizations are heterogen-
eous and largely independent actors. These factors make it difficult for them
to collectively engage the media and public opinion or influence government
policy in any significant or concentrated way. Nevertheless, more sustained
and effective influence on government policy will require that humanitarian
organizations wrestle more energetically with complex policy issues and
work harder to identify issues on which consensus may emerge. Agencies
should devote more time and resources to forging a shared message in
various emergencies. The message should go beyond “something must be
done”, but stop short of getting entangled in complex, divisive political and
operational issues.

Q. What common media interests might a coalition of

humanitarian agencies have? Compare your responses with those
that follow.

A.

CHECKLIST FOR COORDINATION

A checklist to help determine opportunities for coordinating interagency
media relations:

v Increase public awareness about the plight of a certain group of
refugees or the human rights abuses against a certain ethnic group.

v Monitor and evaluate the media content for accuracy, quality,
completeness, timeliness and professionalism.

v Educate the public to gain support and funding for relief and
development activities.

v Jointly produce and facilitate costly alternative programming such as
documentaries.

v Select a clearly identified point of contact for the media seeking
information about rapidly changing complex emergencies, like what
occurred in Rwanda or Somalia.

PART

Chapter 8:
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Internal guidelines and policies

Media relations are an integral component of your organization’s work: what
you do or say to the media will affect other people in your organization.

At the same time, staff members who are designated to deal with the media
cannot be effective without the assistance and support of everyone else.

The importance of cooperation, coordination and communication within

the organization cannot be overstated. Your agency’s staff can more
professionally, effectively and consistently relate to the media when your
agency has established clear internal guidelines and policies for this purpose.

Q. What might you want to include in your agency’s manual on

media relations guidelines and/or policies? Compare your response
with the list that follows:

A.

Agencies differ in their groundrules for media contacts. Some will
delegate media contact to their front lines. Others will limit this contact to
headquarters, or only to capital-based aid staffs in operational theaters.

An agency may also develop media relations guidelines which distinguish
between crisis and non-crisis situations. Crisis situations, where lives or
agency reputation are threatened, may require a more disciplined, coordi-
nated and centralized media relations strategy, than non-crisis situations.

To prepare for crisis events, many agencies, such as the Mennonite Central
Committee (MCC), have developed a “Crisis communications plan”, which
includes the formation of a crisis management team. Examples of what MCC
might consider a crisis event includes: criminal activity or sexual misconduct
by someone on staff, a hostage taking, an accident involving MCC staft, and/
or the perception of gross incompetence or poor stewardship of resources.

CHECKLIST OF MEDIA RELATIONS POLICIES

In developing agency-wide media relations policies or guidelines, a check-
list of considerations might include:
¥ Routing procedures for when the media calls. Either refer them to the
public relations department or to a staff member charged with these
responsibilities.
v Guidelines concerning fundraising opportunities and limitations.
v Coordination of media relations with other humanitarian agencies.
v Facilitation of news media access and transport in conflict zones.



v How to handle and manage a public relations crisis.

v How to respond to unfavorable or inaccurate media coverage.
v Whether to accept or decline news media interviews.

v Interviewing do’s and don’ts.

v Whether/when to challenge and voice opposition to government
policies or human rights abuses.

SH ~STUDYEXERGISES

Indicate whether each of the following statements is true or false.

1. During an interview it is better to make something up or speculate on
an issue than to admit that you do not know the answer.

2. Press releases should be released as often as possible in order to
keep your agency’s name fresh on the mind of the journalists you are
courting.

3. Agencies should develop media relations guidelines and policies to
assist their staff in dealing consistently and effectively with the media.

Match the description with the news medium which it best describes:
A. Tabloid journalism B. Headline news C. Editorials

D. Press release E. press conference

4. These are held to physically meet with a number of news media
sources at one time

5. A brief written statement which announces a significant agency
policy, initiative or event.

6. These are written by news reporters whose writing often reflects
their idealism, advocacy and personal opinion.

7. Describe three strategies for developing more pro-active media relations.

8. Why is it critical for your agency to establish its credibility with the news
media?

-
<
o

Chapter 8:
Dealing with
the media

J1sn4y pue Ayiqipato

Ul pa)O0J ik suoljelal
elpaw poo9 “Ajiqipalo

sI elpaw 8y} yum sdiys
-uonejal Alojoejsies wia)
-Buoj Jo} ajnJ |esIdAIUN BY ],
‘dnoig suonesiunwwo)
poop 8y} jo dipnd

‘0 9bioa9) 0} bulpioddy g
‘saouabe Jayjo
yum sabessaw uowwod
9]BUIPJO0D ‘S}OBJUOD elpaW
INoA AysIanip {s}oBjuod

eIlpaw JnoA ainunN "/

09 as ER 7

1'e 4¢ EA

ALY YAMSNT

105



The News Media and
Humanitarian Action

LEARNING
OBJECTIVES

106

"fg_‘ B Chapter 9

Guidelines for interviews

After reading this chapter, you will:

m Understand the importance of assuming
you are always “on the record”.

m Know different ways to attribute information.

m Understand the importance of being brief,
preparing objectives, speaking memorably,
and staying positive.

B Recognize prototype interview situations
and questions.

m Learn effective ways to deal with these
prototype situations and questions.

General interviewing tips

Journalists and reporters are interested in stories. At their worst, they ask
tricky and leading questions, misquote sources, and can seem arrogant and
abrasive in pursuit of a story. At their best, they educate and inform the
public about important issues and trends, expose instances of corruption,
inefficiency and incompetence, and use the power of information for the
public good.

To get your message or story across, you must provide information that is
useful to the journalist in a way that will capture the intended audience’s
attention. You must also be careful about what you say and how you say it,
otherwise you may severely damage or erode your agency’s image.

Remember that a 10-minute interview may wind up being 20 seconds on the
air, or three lines in the newspaper. It is essential to crystallize your thoughts
in a few hard-hitting sentences. The following guidelines are meant to help
you interview successfully.

Assume you are “on the record”

While it is important for your agency to develop good and friendly relations
with the media, a word of caution is necessary. Although you may develop a
friendship with a reporter, remember that reporters are reporters 24 hours a
day, seven days a week. If you do not want to be quoted on a particular item,
choose to remain quiet. The best policy is to assume that everything you say
is “on the record”. When the news is important, there is no such thing as “off
the record”.
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Keep language non-inflammatory, simple and candid. Attempts at humor -

Use common language

may alienate many people. Use a layman’s terms (not jargon) that the YES, "\
. . . . that's right._b
reporters and their audience will understand. In everyday conversation, U

ordinary people do not use terms like “modalities”, “durable solutions”,

“NGOs”, “humanitarian mandates”, “implementing partners”, and
“internally displaced persons”.

Be brief

When you finish answering the question, or presenting your perspective,
stop. There is no law that compels you to say more than you want or intend
to say. Avoid suggesting follow-up questions, unless you need to do so in
order to share valuable or important information of which the reporter is
unaware or has overlooked.

Prepare objectives and rehearse

Have one or two key ideas you want to get across and make sure to get them
in early; add the detail later, the print media generally edits in a “pyramidal
fashion”. Prepare objectives, rehearse and develop a focused story. Do some
role-playing and rehearse on your own, with colleagues or, even better, with
someone who is not involved in your concerns. You can probably anticipate
the journalist’s questions. Keep your thoughts simple and clear.

Develop your own focused story

Sometimes reporters may not have the time to properly prepare for a
productive interview. This often presents an opportunity for you to raise

the issues you want. Present yourself as a good story subject. The press is
always looking for interesting news stories, and no one knows what’s

going on in your field better than you do. Take the initiative. Be prepared to
take the lead and direct the interview into areas of information you can
present with a focus and a positive slant. Avoid wandering into new topics or
issues for which you have thought little about, or are ill-prepared to

discuss, much less defend.

Speak memorably

Once you have identified what your primary message is going to be, you
will need to think about how to say it concisely and memorably. The use of

99 ¢ 29 ¢

“soundbites”, “personal anecdotes”, “messages with a domestic link”, and l Many factors may ’ ’

Fluck any
britg n Haiti- -

L. K . contribute toa
“statistics” can help you accomplish this.

! desperate situation _f

. . . inHadi,__. foeaing fuel,
Soundbites. For headline news coverage, you will have to think and speak \ U f snepurtaton J|
in “sound-bites”—powerful, but brief statements which sum up your point o S ;:U-Jgh;;{m/’
in just a few words. A sound-bite can be a metaphor, a memorable quote, or fralanr, o
a startling fact or figure which will illustrate the situation for the listening or -
reading audience. Keep in mind that sound-bites are like humor — they can
be misunderstood—so use them with care.
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Use personal anecdotes. Journalists and their audiences are often interested
in the human angle of a story. You can bring a story to life by inserting
personal anecdotes or by establishing a personal stake in what you are doing.
For example, “This is the worst flood I have seen in my fifteen years of
disaster relief work.” You can also personalize the message by sharing a
story about a refugee family or person that your program has helped. In
certain hostile situations, however, you will need to use careful judgment, as
an interview may jeopardize a victim’s safety. If you want to arrange
interviews involving refugees, explain to the refugee the purpose of the
interview, and make it clear that he or she can refuse.

Localize the message. In Part 2, we learned that reporters are often
interested in an event’s impact on their local reading or viewing audiences.
Find ways to relate what you are doing and what is happening to the “home
town” of the media conducting the interview. For example, in describing the
number of refugees and displaced persons affected by civil war to a reporter
from Zurich, you might say something like, “Imagine that over half of the
city of Zurich’s population was forced to abandon their homes and evacuate
the city with only the clothes on their back.”

Present statistics effectively. When presenting statistics, present them in a
colorful way that will help one visualize their impact. For example, “We are
delivering two tons of grain every week to the country of Yurgistan,” can be
converted to, “We re delivering enough food every week to fill a soccer stadium.’

Know your interviewer

Use the interviewer’s name once or twice in the course of the interview and
maintain eye contact. If possible get to know your interviewer ahead of time,
either in person, or by previewing programs on which you will appear or
reading some articles by the reporter who will interview you.

Prepare a press packet

Provide your interviewer with a press or information packet which includes
organization brochures, brief biographies of those interviewed, feature
articles, photographs, graphs, charts, and factual background information on
the history and magnitude of the emergency. You may also want to provide
journalists with a condensed, easy-to-read, one-page fact sheet containing
basic data and key points — either in the press packet or as a substitute for it.

Be positive

Avoid criticizing colleagues or other humanitarian agencies or their
personnel. Rather, emphasize where possible the positive aspects of
inter-agency cooperation and the successes of other agencies. Similarly,
avoid arguing with reporters or interviewers. Remember, they always
have the last word.

Maintain control and composure

Maintain your calm and composure in the face of what may seem to be
hostile, irrelevant or accusatory questioning. Do not let reporters put words
into your mouth. If they ask a leading question such as, “Don’t you think
that...?” or “So you are saying that...,” correct their error, or redirect the
interview, in a courteous, non-threatening manner.

’



Use bridging statements

According to CARE, your responses should be message-driven, not question-
driven. When faced with a contentious question, use a “bridging” statement
to introduce your message or points. Examples of bridging statements are:

s

“I understand your concern, but the real issue here is...’
“Your concern is important, but let us not overlook the fact that...”

“I’'m sorry you feel that way, but let me ask you to consider this...”

Be honest and accurate

If you do not know the answer to a question, say so and offer to get back
to the journalist with a reply. Erroneous information, as we have already
discussed, will ruin not only your credibility, but that of your organization.
Similarly, be willing to defer to a senior officer when you are asked policy
questions which are too sensitive or controversial for you to answer.

Common situations and suggested responses

In this section you will get a chance to practice your interviewing skills in
specific situations. Imagine that you work for the fictitious Lifeline Aid
International. You are doing an interview with a reporter about your
agency’s current relief effort in the complex emergency evolving in Yurgistan
(an imaginary country). The intent is to help you anticipate and prepare for
interviewing situations which will be very similar to the eight common
interviewing scenarios listed below. These give you an idea of the types of
questions you need to anticipate and prepare for. Read the scenario and then
note how you might respond or manage the situation. Where specific
questions are asked, provide specific responses.

A. Question is preceded with a hostile, negative or inaccurate remark.

How would you deal with this situation?

B. You are asked a question that has no bearing on your agenda,
or on the stated focus of the interview.

How would you deal with this situation?

C The reporter attempts to ask you a question in such a way that will
draw out your criticism of another agency.

How would you deal with this situation?
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D. You are asked to comment on a hypothetical or highly
speculative situation.

How would you deal with this situation?

E. You get a series of critical or hostile questions from one
individual who is dominating the question and answer period.

How would you deal with this situation?
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Interviewing: beyond words

Communication consists of more than spoken words. The tone of your voice,
your appearance, your dress and your body language also communicate
messages.

SCENARIO: You are about to be interviewed on TV, You have

already prepared the messages and stories on which you will focus.
Now imagine what non-verbal communication elements are important
during the interview. List these below. Compare your responses with
the checklist that follows.

>

TELEVISION INTERVIEW PREPARATION CHECKLIST -

v Maintain eye contact with the reporter.

v’ Smile when appropriate and use natural facial expressions. —

v If given a choice, stand for the interview, as your voice will project
more authority.

v If standing, maintain an open body position by keeping your arms at
your side, not crossed.

v Gesture freely yet avoid exaggerated movements or covering your face
with your hands.

v’ Speak in your natural tone of voice.
v Speak clearly, concisely and confidently.
v’ Remain calm, comfortable and relaxed.

v If sitting, sit upright, with your hands in your lap, just above your knees.
Cross your legs at your ankles; it looks better.

v Wear subdued, colored clothes — medium-tone grays, blues, and tans are
best.

v’ Avoid clothes with stripes, checks or small patterns.

v’ Check your appearance before appearing in the studio — tie, hair, button,
zipper?

v Do not smoke on the air.
v’ Request a stationary chair. Do not sit on a revolving or moveable chair.

v’ Keep your hands still. Do not fidget with pens or pencils.
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SH ~STUDYEXERGISES

The following examples are questions that reporters may ask you. They are
asked in a way that touches on some of the scenarios discussed earlier. After
reading each question, write the linking phrases or words that you would use
to actually respond to these questions.

Sample question: Lifeline Aid has closed all of its food distribution sites in the
northeast region even though there are thousands of starving refugees in Bola.
Why is Lifeline Aid turning its back on the refugees at such a critical time?

Your response: “While two of the sites have been temporarily closed down,
we have not closed all of them. Our sites in the cities X, Y and Z are still open.
Regarding those that were closed, let me explain what we did, why we did it,
and under what conditions we can recommence distribution at these closed
sites.” (Situation A.)

1. Reporter: Given Lifeline Aid International’s complete failure in the Somalia
relief effort, what makes you think that you can be successful in Yurgistan?

Your response:

2. Reporter: There have been reports of fighting occurring near the site where
you are distributing food. The rebels seem to have made incredible advances
in recent days. Which side does Lifeline Aid support?

Your response:




3. Reporter: The European relief agency, Refugee Support, has said that Lifeline
Aid International is opportunistic and cares more about “high-profile relief
operations” where television coverage is certain than it does about providing
for the most needy refugees who may be difficult to reach. Why would they
say this?

Your response:

4. Reporter: There have been reports that the rebels have been blocking aid
convoys in the northeastern region of Yurgistan. What if this happens to your
convoys?

Your response:

5. Reporter: “That’s a bunch of garbage”, or “That’s a lot of bull...”

Your response:

6. Reporter: Is Lifeline Aid opening an office in rebel-held territory because the
United States supports the rebels and has made funding available, or
because Lifeline Aid believes that the rebels are on the brink of victory?

Your response:
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GLOSSARY

Civil war

Complex emergencies

Donors

Emergency aid
Humanitarian action

Humanitarian intervention

Impartiality

Media
Neutrality

Peacekeeping

Peace enforcement

An intrastate armed conflict

Internal political crises and/or armed
conflicts complicated by an array of
political, social, and economic factors

External actors committing resources to
humanitarian action, normally
governments or groups of governments
acting through governmental,
intergovernmental, or nongovernmental
channels

Life-saving humanitarian relief —
normally food, shelter, and medical care

The provision of emergency aid and the
protection of basic human rights

Nonconsensual humanitarian activities
mounted from outside an area in crisis,
sometimes involving the threat or the use
of military force

The relief of suffering according to need
without regard to such factors as
nationality, race, religion, politics, or
ideology

The broad range of Western news media,
except where otherwise defined

The avoidance of taking sides in
hostilities or political conflict

The interposition of neutral troops
between or among warring factors with
their consent to observe and monitor a
cease-fire or other peace agreement

The imposition of external military force
to achieve peace or to advance other
objectives against the wishes or without
the consent of the warring factions





